KNOWLEDGE ar WHARTON

Bhm: A

201112 H07 H

A N AT BEhER P58

WEA ARG, AP 20124F f B i, FRATBI ST B 5 35 A X AR RN %
Rt TR . TE— KPR, BRIk (Jim Collins) FAZEfE-IX Ak (Morten T.
Hansen) FIFATIiE T «iEFEsM> (Great by Choice) —H45, A5 RARYE A JLFERF 5T AL
RE B, ZAF TR R 2 528 0 R TEIR LA R T o4, A ZENAR. BIR
PHE- PSR /R (Malcolm Gladwell) #3 7 WL E” (extraordinary wisdom) il
A, XA R AE RPN B BB A A T R, b, IR R B T O A AR
N B3 % B T 2 b ] G )

TR e i i #5248 (Peter Fader
(http://marketing.wharton.upenn.edu/people/faculty.cfm?id=193)) FIH £ 2 {34

(Richard A. Lambert (http://accounting.wharton.upenn.edu/people/faculty.cfm?
id=410)) PALEEZHE TMATRHT T, XL iR H it (Wharton Digital Press
(http://wdp.wharton.upenn.edu/)) iR B P& “ DR R 2L HRF I H L3R5

(Wharton Executive Education Essentials Series) [—%84. ZEe 4 b B R 5 B A
B, DMERMR K KA R, ARk 7 o A SN RHA RN RS
AT TR A ) I 55 50 4 A0 L B BT R L e SRR O T )R, YEXT P H- S %E (Rob
Markey) ——5 #3757 475 f% (Fred Reichheld) &3 «Z& A% n)#i2.0» (The Ultimate
Question 2.0) ——#ATHITTRS, ERRUTE , SR U7 v 58 £ % i) 1 24 m)4nAe]
TPt v 25 7 ST B 4 0

A, RABRE R - B (EricRies) By «<k#:dk» (Lean Startup) —Hayfzt, NgE

iEREE KRt (lean manufacturing) &N H TR AT, FATEHE, X4
PIARHRRE AR M) TAEH K B & o

Y I EAE


http://marketing.wharton.upenn.edu/people/faculty.cfm?id=193
http://accounting.wharton.upenn.edu/people/faculty.cfm?id=410
http://wdp.wharton.upenn.edu/

CREBREGER ¢ EHW - ARSI - DERIRAEA T ER B —% ('Great by Choice':
Jim Collins and Morten T. Hansen on Excelling in Uncertain Times

(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2880)
)

FE—ARF B, H WA SR AR R . B ZE R IREL M RO IR b, FRATTR SR T LA
TR SR AR TEJUAERIIN TR L, i8S BRI R DGR 70 T i — B Al
FHEBEA TR AT T AL IR AN A — IR EHE 32 TR TR 0 2 FH TR 1 27 o 5 2
SEHEA - JUVa M (Michael Useem) W7 RHRBIR, M1 TS, DRSS
HIART LA ET: eI, AT A Al R B IR AR A Tl P K P ofs . 7
CEPREBY — b, AT AR R T X 105400 (10Xers) AEZS HoAt AL R4
S RAT AFEI B AR )

Z I, http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2880
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2880)

il

T E

(PRSI SCHR)

BiAs - TR A2 VUE P AFLREE ( Peter Fader on Customer Centricity and
Why It Matters (http://knowledge.wharton.upenn.edu/index.cfm?
fa=viewFeature&id=2875) )

B EvEiME (Starbucks) FISER/AH (Apple) WRE—EBEEBOH S, 2, ®lLEEHCE
L R A TR PR A T IRWR =B g P 3% “TRBUE S o it 4)”
(The Wharton Customer Analytics Initiative) F{EERS EAEHS- SR EIN N, B REZHA T
B PRI, HFFEAE DR it Bealigsd, i —hr & & — o EL
T, 55T BB HR BEMERE P BIPlS . 7R B EHEE)IH LR Z—.
#h KPAF P Aty (Customer Centricity) H#THr, SREME 7 H 22 hp
D, AR Fl, FER T AL P i DR EE S BUE

2. http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2875
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2875)

N 1R B
(FEE L)
54N NS /R B - ¥l /R %% (A Conversation with Outlier Malcolm

Gladwell (http://knowledge.wharton.upenn.edu/index.cfm?
fa=viewFeature&id=2877) )


http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2880
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2880
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2875
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2875
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2877

BRI B R BB AS B BURE I NEEE T, A i i i B TR 224 4 R L 45152\ e )
JUREF= A NG o RIR 2 e 4 A HAR AT R A (Peter Cappelli) FIA&HLE /R KK #

CKANNEBFEHRE>  (HR Magazine) i¥H“20114E 201 i B 520 1 E BREAEK” (Top 20
Most Influential International Thinkers of 2011) . 5 A 4K 8 /R L “ A AR g
BINY”, Rt 20k N T B AR 2 N2 AR S0 BT 25, DLEIERIRA IR IR %
FEBPLEEL”, AT LLDUAS IR Y 77 X B2 —— 18 A S I LLUR %) H HiAY 28355 1)
A R ——F R, RIS RE R BT T RIS VT IR o

2, http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2877
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2877)

ERUANECTE

(BB SCAR)

HA N« W55 fait ” Mg 5EERE - 2MA%H%E ('Finance & Accounting' for
the Rest of Us: A Conversation with Richard A. Lambert
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2876)

)

R LN FNH BN 55 T2 N R AP LR 55508 . SRTI . IRBIRT 2 BE & 23
FHALE AR, EEERZ AR B 5515 SRR, BFObIX LR
FRPT — KA RPN FTTE. FEVER R 2 LB H D3R 5172 — 1) —7
BB, ZARHEE T SIEERMILR LY, NI GEL T A X L 8 ) Aot
Pt LR ASCHS B AR T Ml DR SR FR) i A

Z:l,: http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2876
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2876)

W E

(BUSRSCAR)

“RARMIE . RIE P 2EFRS?  ("The Ultimate Question': Would Your
Customers Recommend You?
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2878)
)

A D35 R A AR A ) <A 2.0, SRR S B A AR A
(Net Promoter Score, HFRNPS) (e EE—Fhit B R B2 i HA R HEA
A SRS T REME A AR T, Bl DU R 23 W % P S B M 55 B B 4 A\ 3 B - i 7
i T20035E . ——FE ) MBI . “RSIBRAITEFELIIAG? XA [


http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2877
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2876
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2876
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2878

AL S5 fR it T A R E AR, XM OIS EA RS (GE) ENRIRZH
BUTZ R TR A8 T 38 B A B AT B P 5 D3 iE T 2 iR fE AR
T HE AR LE i fth AHERE B SN R EECR, DU AT (EBE R 1 — > R GEm
AU — AN 2 )

Z I, http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2878
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2878)

BT S Ak FR

WRH - HEHE “ K540Ik ” ( Eric Ries on 'The Lean Startup'
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2879)
)

LS, B AL Ml Al AR BRI b A M 5 B S i R AR XA — A Il R ERS 4
QLA R A 2 o SR B e BLATRR R 5 %, OB R B i Y5 AFER Q)5
BAEL FAIMVUR A ARG 2atad — PSR O Sems . A0 /e b ok B 52 8 2 i T
RAMER ™, 25, TE— SR EAREZ P B s st AWER . Se . R
XA RIS T . E4 R REEREDEy BB, BIER T R AR A I
B HCTT 4 A8 B — R AR Al R 7 1 B A

Z:l,: http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2879
(http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2879)

© Knowledge at Wharton. All rights reserved. Knowledge at Wharton is an affiliate of the Wharton School of the University of Pennsylvania.


http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2878
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2879
http://knowledge.wharton.upenn.edu/index.cfm?fa=viewFeature&id=2879

